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Phillips & Associates, Attorneys at Law
49 (558) - Employment Lawyer

R e I e v a n Ce 10+ years in business - 45 Broadway #430 - +1 866-229-9441 ® @
- Open 24 hours

Website Directions
< “They fought hard and helped reach a favorable outcome."

Mansell Law
5.0 (85) - Employment Lawyer

5+ years in business - 85 8th Ave #6M - +1 646-921-8900 ® @

e
Prominence
o Website Directions

& "Attorney Carrie Dyer helped me to navigate my case with care and

empathy.”
Joseph & Norinsberg, LLC
49 (153) - Employment Lawyer ® Q
10+ years in business - 110 E 59th St Suite 2300 - +1 929-207-5794
Open 24 hours Website Directions

& "Very knowledgeable of employment law, with fast results.”

More businesses -
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Phillips & Associates, Attorneys at Law
49 (558) - Employment Lawyer

Re I e va n Ce 10+ years in business - 45 Broadway #430 - +1 866-229-9441 ® @
- Open 24 hours

Website Directions
< “They fought hard and helped reach a favorable outcome."

Mansell Law
5.0 (85) - Employment Lawyer

[ d 5+ years in business - 85 8th Ave #6M - +1 646-921-8900 ® o
Promlnence Open - Closes 7pm
i & "Attorney Carrie Dyer helped me to navigate my case with care and Website  Directions
empathy.”

Joseph & Norinsberg, LLC
49 (153) - Employment Lawyer ® Q
10+ years in business - 110 E 59th St Suite 2300 - +1 929-207-5794

. Engagement(?)

& "Very knowledgeable of employment law, with fast results.”

More businesses -
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Phillips & Associates, Attorneys at Law
49 (558) - Employment Lawyer @ o
10+ years in business - 45 Broadway #430 - +1 866-229-9441
- Open 24 hours Website  Directions

< “They fought hard and helped reach a favorable outcome."

Mansell Law
5.0 (85) - Employment Lawyer

[ d 5+ years in business - 85 8th Ave #6M - +1 646-921-8900 ® o
Promlnence Open - Closes 7pm
i & "Attorney Carrie Dyer helped me to navigate my case with care and Website  Directions
empathy.”

Joseph & Norinsberg, LLC
49 (153) - Employment Lawyer ® Q
10+ years in business - 110 E 59th St Suite 2300 - +1 929-207-5794

. Engagement(?)

& "Very knowledgeable of employment law, with fast results.”

More businesses -
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Relevance: 0 — Gadzillion
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Partial
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Possible
One Box
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Partial
Match
Google ~ Name
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Yel
3 party at Yelp etc relevance
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Relevance: 0 — Gadzillion

Likelihood of showing in local search




Model of Relevance

Go gle sexual harassment lawyer nyc X y & Q
Al News Images Videos Forums Maps Shopping i More Tools
Sponsored Rector St D

31 Dwallst 7

Joseph & Norinsberg LLC

https://www.employeejustice.com
Sexual Harassment Law Firm - No Fees Unless We Recover.
Top Sexual Harassment Firm With Major Resources. No Fee Unless We Win. Free
Consultation. We Fight for the Rights of Workers In NYC, Brooklyn, Bronx, Queens...

Wall St

[’ Broad St D

J’R Rec
@ f‘\ /

See photos See outside

Employment attorney - New York - Open 24 hours
T T — Sekendiz Law Group P.C Sexual
Top Rated Sexual Harassment Lawyers Here To Help You Win Your Case. harassment, Employment

y Discrimination and unpaid overtime
Free Consultation
Serving Manhattan, Brooklyn, Bronx, Queens, Nassau & Suffolk County. laWYerS
Sexual Harassment Website Directions Save
No Fee Unless We Recover. Speak To A Lawyer For Free. 4.9 71 Google reviews
Employment attorney in New York

Testimonials
$100,000,000 Recovered For Clients. Speak To A Lawyer For Free Today. Law firm specializing in employment discrimination, sexual
harassment, and other workplace legal matters.
Sponsored Generative Al is experimental. Learn more
elizabethgraysonattorney.com Address: 45 Broadway Suite 1420, New York, NY 10006

https://www.elizabethgraysonattorney.com

Sexual Harassment Lawyer | #metoo defense lawyer

Falsely accused? #me too? Harvard-educated lawyer - vigorous sexual harassment defense.
Corporate and individual. California, New York, and federal courts. Free initial consultation.
California and New York. Locations: Manhattan, San Francisco.

Hours: Open - Closes 8 PM ~
Phone: (212) 380-8087

Suggest an edit - Own this business?
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Add Menus

&  Menu

Fullmenu  Photosofmenu  Menu highlights

7~ Yourmenu @
44 items

Q" Add dish photos and descriptions to increase dish views

Breakfast

Biscuit

Breakfast Burrito (ham, bacon or sausage)
"Stuff it" with homefries

Two eggs and Toast
Add Potato, meat or both

Corned Beef Hash, 2 Eggs, and Toast

Omeletes

Breakfast Sandwich (ham, steak, bacon or sausage) on English Muffin, Toast or

Increase Visibility:
On long-tail restaurant
searches.

Low impact



https://reputationarm.com/ranking-factor-popular-times-on-google-maps/
https://reputationarm.com/ranking-factor-popular-times-on-google-maps/

Add Menus

& Menu : X

Full menu Photos of menu Menu highlights

Upload photos or a PDF of your menu

Photos that you upload here will be shown publicly en the Menu tab of your Business Profile

Google Menu PDF Upload:
Automates menu creation via

Drag images or a PDF here

or

text recognition.

(s} Selectimages or a PDF

Latest uploads
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https://searchengineland.com/google-business-profiles-ai-transcribed-menu-upload-just-got-better-448434
https://searchengineland.com/google-business-profiles-ai-transcribed-menu-upload-just-got-better-448434
https://searchengineland.com/google-business-profiles-ai-transcribed-menu-upload-just-got-better-448434
https://searchengineland.com/google-business-profiles-ai-transcribed-menu-upload-just-got-better-448434

Add Menu Items Low impact
Low effort

& Review menu highlight i X

Google Menu Highlights:
Improves Google’s Query
Matching

Send feedback to Google

Feedback will be reviewed in 5-7 days
(O Dishnot served here

O Update dish details

e The Visual Future of Local Search
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Low impact

Add Attributes
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Alsme Law LLC On identity searches:

5.0 (231) - Attorney © Q
3+ years in business - Brooklyn, NY - (917) 970-1212

Open - Closes 6 PM Website Directions . Asi a n_own ed

@® Identifies as Black-owned

I

Black-owned

Salomon & Baez Law, P.C.

5.0 (55) * Law firm @ °
3+ years in business - 60 E 42nd St #4600 - (646) 470-3486 d . bl d d
Open - Closes 6 PM Website  Directions I s a e _OW n e

® |Identifies as Black-owned

I

Indigenous-owned

Rodriques Law, PLLC

48 (45) - Attorney ® £-3 .

10+ years in business - 1460 Broadway - (516) 970-4193 L - d
Open - Closes 6:30 PM Website Directions a tl no Own e

@® |Identifies as Black-owned _

More places >

LGBTQ+ owned
veteran-owned
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ﬂ The Law Offices of Frederick K. Brewington
htps:/iwww.brewingtonlaw.com H

women-owned

D
N



https://www.sterlingsky.ca/do-google-my-business-identity-attributes-impact-ranking/
https://www.sterlingsky.ca/do-google-my-business-identity-attributes-impact-ranking/

Moderate impac
Add Services 2Eley

& Services H x

Employment attorney
Primary category

Age Discrimination >

Breach of Contract Legal Services

A breach of contract occurs when one party to a contract agreement doesn’t meet their obli > I nc rease Vi Si bi Iity:

Consulting Services >

On Google identified
Counseling Employment >

specialty services for
practitioners.

Data Breach Legal Services
Employees have the right to seek damages if a data breach results in the disclosure of their ...

Disability Accommodations >

Disability and Reasonable Accommodations Legal Services

Federal law prohibits discrimination against employees and job candidates based on disabili.. > t n r m W it
Usually taken f b

Discrimination And Harassment > s u a a e 0 e S e
link

Discrimination Claims > I n S

Discrimination Disability Discrimination National Origin Discrimination Ethnic Disc..  »
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Discrimination In The Workplace > CUSt Om SerVices have nO
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Moderate impact

Add Product Feeds
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o

Go g|e nikon 700 nyc X

Park 4y,

- - e W & Museumotthe g ov
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B&H Photd Video
/J - Electronjcs and ‘ﬂ . 4 y S
2 idE nEronTs /% | o [ 42nd street Photd
/ A s 0% & 4 I
/ e | P4 Communit
[ K3 | P &s S LONG””
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ALSQUREF DS o1 VILLAGE /T i Wi data 2026 Gogle” Toms

On specific product searches.

B&H Photo Video - Electronics and Camera Store
46 (34K) - Camera store

420 9th Ave - (877) 759-8003

Open - Closes 7 PM

©@ In stock: products from Nikon - Updated today

42nd Street Photo

41 (2K) - $$ - Camera store

15 W 36th St. - (888) 810-4242

Open - Closes 7 PM

@ Seen by shoppers: products from Nikon

Adorama

43 (5.8K) - $§ - Camera store

42 W 18th St - (212) 741-0063

Open - Closes 7 PM

@ In stock: products from Nikon - Updated today

More places ->
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Moderate impact

Add Product Feeds

I Scanlon Jewelers

7 https: canlonjewelers.com

Scanlon Jewelers | Engagement
Rings | 5735 Main St, Williamsville,...

We specialize in custom
jewelry design including
engagement rings & wedding
bands, jewelry repair and

restoration, and more. We... | |ncrease Visibility:
Jewelry Custom Engagement Rings S¢ Get extra Nearby Store
n Nearby store Shown in Product Carousels

In stores nearby
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Chevron-Shaped Keepsake
Hidden Halo... Melody 1/2 Car...

$2,500.00 $894.0
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Add specialty to business name of practitioners

primary care physician portland X o Q
Places
Pe WV 0od
Frank Waeda - & PA <z
Primary Care.. Wigta) Melissa Robey, -
L MD - Primary Care . . 3 HAZELWOOD

Lautreihurst

il MT. TABOR o
SUNNYSIDE ¢ @Joar\n Crover,
MD - Primary Ca __
HAWTHORNE > MILL PARK

MtTabor Park

Keyboard shoncuts mommsw Teems of Use

Medicare/Medicaid ~ Rating ~ Hours -

Jeana Crover, M.D. - Primary Care Physician

(5) - Family practice physician

10803 SE Cherry Blossom Dr - (503) 261-7200 ® o
dpen n

S Website Directions
Medicare/Medicald accepled

O Has online care

Melissa Robey, M.D. - Primary Care Physician o

No reviews - Family practice physician

5330 NE Glisan St #100 Directions

Verification Must-Knows: Exclusive Interview with Goog

Increases Visibility:

On keyword searches

(remove superfluous professional
acronyms)

le's Verification PM
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https://youtu.be/7UQCHqLI6qs?si=1ygrmiJtCB3sagWf
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Add keyword rich tag line

sexual harassment lawyer nyc X !,
Al News Images Videos Forums Maps Shopping : More
Sponsored

& newyorkcitydiscriminationlawyer.com
https:/www.newyorkcitydiscriminationlawyer.com » sexual » harassment  §

Sexual Harassment Law Firm

Phillips & Associates — New York Sexual Harassment Lawyers - Call Phillips &

Associates for Legal Help. Recognized As...

Employment attorney - New York - Open 24 hours

Harassment - Contact Us - Why Choose Us? - Testimonials - Our Team

Sponsored

Joseph & Norinsberg LLC
)R o
ps:/lwww.employeejustice.com
Sexual Harassment Attorneys - No Fees Unless We Recover.
Top Sexual Harassment Firm With Major Resources. No Fee Unless We Win. Free
Consultation. We Fight for the Rights of Workers In NYC, Brooklyn...

Employment attorney - New York - Open 24 hours
Sexual Harassment - Free Consultation - Same-Sex Harassment - Testimonials

Sponsored

[ .

Low (?) effort
& Q

Tools

Ré_Et'or StD

& . Sbt:aw;.ns i e er ene
/éﬁ\/’s wis  Increase Visibility:
o Broad St
Google allows some # of
See photos See outside m O d Ifl e rs

Also add to website

Sekendiz Law Group P.C Sexual
harassment, Employment CAUTION in distressed
Discrimination and unpaid categories

overtime lawyers

4.9 71 Google reviews i
Employment attorney in New York

® Website & Directions [ save h Share

% Call

« Name Abuse Escalated on Forums Denied by Google


https://support.google.com/business/thread/304252015
https://support.google.com/business/thread/304252015

Proximity: Impact of BeingCloser

Exact Match Namg”

Google

X Reviews category
at Yelp etc

One Box or
Brand Pack
3rd party
category

Likelihood of showing in search

Relevance: 0 — Gadzillion




Proximity:Impact of Being Further Away

Exact
7 Match
Narr)'e

SUEIE O Box or
Match | Brand Pack
Name»

# Possible

X Reviews
3rd party at Yelp etc

category

One Box

Likelihood of showing in search

Relevance: 0 — Gadzillion




Role of Prominence

Partial I

Match
Google Name
category

X Reviews at
3"paty  Yelp etc
category




/

/

Role /ommence [
---n |

l 2 Monty
1
l Exact

« Google Name
category

X Reviews at
Yelp etc

Likelihood of showing in search

Relevance: 0 — Gadzillion
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Role of P/ommence
Web Referenc I
& Links /-j \ s
J ) I Yy

Exact
> I Match

" Match

« Google Name
category

X Reviews at

Likelihood of showing in search

Relevance: 0 — Gadzillion




Web References in the Google Leak

% yoshi-code-bot | elixir-google-api Public £ Notifications % Fork 146 v star 107

forked from gocgleapis/elixir-google-api

<> Code I Pullrequests (O Actions [ Projects (@ Security |~ Insights

[D Files elixir-google-api / clients [ content_warehouse [ lib / google_api

tent_warehouse / v1/ model [ repository_webref_mention.ex (& Web References .
.

& G - Q -l yoshi-code-bot feat: Automated regeneration of ContentWarehouse client (googleapis#1.. & d7a637f - 8 months ago O History . f .
= o) Any mention of an entity
- - 1.5 KB Raw (0 & | [o]

t_warehouse/v1/model/ Go to file Com mon | n a Igo | ea k Sea r.ch

[ clients/content_warehouse/lib/google_api/content_warehousefvljmodel/
repository_webref_link_info.ex [ense. "

sept in compliance with the License.
[ clients/content_warehouse/lib/google_api/content_warehousefvlimodel/ License at
repository_webref_name_info.ex

I repository_webref_mention.ex

Version 2.8 (the "License");

senses/LICENSE-2.@
[ clients/content_warehouse/libfgoogle_api/content_warehousefvijmodel/

repository_webref_task_data.ex
+ law or agreed to in writing, software

[ clients/content_warehouse/lib/google_api/content_warehousefvl/model/ » is distributed on an "AS IS" BASIS,

repository_webref_entity_join.ex [ONS OF ANY KIND, either express or implied.
Lfic language governing permissions and

[ clients/content_warehouse/lib/google_api/content_warehousefujmodel/ !

repository_webref_name_scores.ex

o tent apijcontent_warehousehvijmodel/ rated by the elixir code generator program.
repository_webref_oyster_type.ex e
[ clients/analytics/lib/google_apifanalyticsfv3/model/web_property_ref.ex shouse.V1.Model.RepositoryWebrefMention do

[ clients/content_warehouse/lib/google_api/content_warehousefvl/model/

Each entity can be mentioned several times in different positions of
repository_webref_display_info.ex

\tified on a document or que:

[ clients/content_warehouse/lib/google_api/content_warehouse/viimodel/
repository_webref_display_name.ex
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zype:x “boolean()", *default:x "nil’) - Whether this mention was created by CloseAnswers on Postref
[ clients/content_warehouse/lib/google_api/content_warehousefv1jmodel/ »* (type:s 'list(Googlehpi.ContentWarehouse.V1.Model.RepositoryWebre fMentionAdditionalExplainedRang
repository_webref_task_details.ex *()°, +default:+ 'nil’) - The [begin, end) byte offset, compatible with the Goldmine DocState repref
n arahaneahimarall ok ‘integer()®, *default:k ‘nil") - The [begin end) token offsets in the Goldmine DocState. They fo!
% compoundMention” (xtype:# "list(GoogleApi.ContentWarehouse.V1.Model.RepositoryebreftentionCompoundention.t)’, #default:x
29 *  confidenceScore’ (xtype:* ‘number()", *default:x 'nil') - A probabilistic score describing how certain the annotator is T

> W alert_center



https://github.com/yoshi-code-bot/elixir-google-api/blob/d7a637f4391b2174a2cf43ee11e6577a204a161e/clients/content_warehouse/lib/google_api/content_warehouse/v1/model/repository_webref_mention.ex

Prominence Difference Makers




Get Brand Mentions (Web References) in Local & National Media

= @NN] Business Markets Tech Media Calculators Videos ® Watch ) Listen «

Markets - Fear & Greed Index = Latest Market News -

DOW 43,186.54 0.19% v I Comcast's cable networks spinoff raises |
Neutral sentiment . =

S&P 500 5,884.45 0.55% v i is driving the US market Ford to cut 4,000 jobs in Europe

NASDAQ 18,845.33 0.75% v (-49) Target sounds the alarm bell on holiday s!

] Brand mention:
Noncompete agreements aren’t going anywhere.

; . A single brand mention led to
What to know if you sign one

ranking increase

By Jeanne Sahadi, CNN

® 5 minute read - Published 6:00 AM EDT, Mon September 2, 2024
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Get Brand Mentions (Web References) in Local & National Media

Google i Profiles

p B May20,2024  § Nov20,2024

Brand mention:

Non co

A single brand mention led to
ranking increase
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Get 10 Reviews

February 28
3 reviews, 3.7 rating

900909090

99090009090

B e e

~0-D-DDDVDDVDD
0099090909099
9090909090999

Ef“
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©-09090900090

March 28
16 reviews, 4.8 rating

9009090

| OOODOOO9O

<
<=0
00000 e
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9909009090999

April 28
31 reviews, 4.9 rating

alisb]

<O<D<0=<)

<D0 Q00

900090909909
| 9990909999

Review Boost:
Boost came after 10
Diminishing returns

After 10, a steady flow is
what is needed

Are The Number of Google Reviews Hurting Your Businesses Local Ranking?

High impact
High effort



https://www.sterlingsky.ca/number-of-reviews-impact-ranking/
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Phillips & Associates, Attorneys at Law
49 (558) - Employment Lawyer

R e I e v a n Ce 10+ years in business - 45 Broadway #430 - +1 866-229-9441 ® @
- Open 24 hours

Website Directions
< “They fought hard and helped reach a favorable outcome."

Mansell Law
5.0 (85) - Employment Lawyer

5+ years in business - 85 8th Ave #6M - +1 646-921-8900 ® @

e
Prominence
o Website Directions

& "Attorney Carrie Dyer helped me to navigate my case with care and

empathy.”
Joseph & Norinsberg, LLC
49 (153) - Employment Lawyer ® Q
I 10+ years in business - 110 E 59th St Suite 2300 - +1 929-207-5794
Open 24 hours Website Directions

& "Very knowledgeable of employment law, with fast results.”

More businesses -




NavBoost: A ranking boost for engagement

Search Engine Trending: GEO SEO - PPG~ Platforms ~ SMX Awards Webinars Intelligence reports  White papers Newsletter  About -

Seareh Engine Land » SEQ » Unraveling Google Navboost and building user trust through UX

Unraveling Google Navboost and building user
trust through UX NavBoost:

By providing your users with the best experience possible, positive search Chrome measures on-site
rankings will naturally follow. Entity equivalent?

Lauren Busby on August 16, 2024 at 9:00 am | Reading time: 6 minutes

I 3 £ £ 2

Google's commitment to delivering the best search results to its users has led to the development of
advanced algorithms to determine the websites that dominate the SERP for any given query.
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At the core of these efforts is a focus on user satisfaction as a key measure of a website's quality and
relevance.

By prioritizing user experience, Google ensures that the most helpful and relevant sites rank higher in
search results.

NavBoost is at the heart of Google's assessment of user satisfaction. By analyzing user behavior,
particularly click patterns, NavBoost helps refine search rankings in ways that can significantly impact
SEO strategies.

Unraveling Google Navboost and building user trust through UX



https://searchengineland.com/navboost-user-trust-ux-445240
https://searchengineland.com/navboost-user-trust-ux-445240
https://searchengineland.com/navboost-user-trust-ux-445240

Engagement Difference Makers




Moderate impact

Maps on Website

7% Drop in traffic when removed

Location Page Location Page Engagem ent:
A/B Split Test
2 s Map removed

Get every kind of pizza pie you could possibly Get every kind of pizza pie you could possibly

want at eur Main Street location! want at our Main Street location! Trafflc d ro ppe d

Find Pizza Near You Other page content

You can choose from a wide variety of
pizzas — from classic Margherita with fresh
basil and mozzarella, to bold options like
spicy pepperoni, BBQ chicken, and rich
truffle mushroom

788 Anchavy Blud
Fishvle, WA 5100

Adventurous eaters can try specialty pies
topped with prosciutto, arugula, or buffalo
mozzarella. Gluten-free and vegan options
are also available, so there's a slice for

Falamats, WA 31990

everyone
| Other page content l
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Are Embedded Map Components Sending the Right Sighals for Local SEQ?



https://www.searchpilot.com/resources/case-studies/local-seo-embedded-map-component
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Moderate impac
Great Photography High ef?‘or

Y/Y % Change in Google Business Profile Actions

130%

110%

0% Engagement:
70% :
Hired photographer across 23
50% .
20% B Web Visit Changes locations
l H Phone Call Changes
10%
10% - . ||
-30%
Photographed Comparable Non- All Locations
Locations photographed
Locations

The Visual Future of Local Search



https://www.nearmedia.co/the-visual-future-of-local-search-in-3-parts/

Moderate impac
Great Photography — Across GBP & Website High efF:‘or

% Change Before & After in calls & appointments

MY BUSINESS & ON-PAGE CONTENT

Photos on Google

Engagement:
Replaced Stock photography

Site traffic, calls, & increase

150.25

Before & after photo upload to website and Google My Business listing
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Case Study — Medical (13:41)



https://www.nearmedia.co/the-visual-future-of-local-search-in-3-parts/
https://www.nearmedia.co/the-visual-future-of-local-search-in-3-parts/
https://www.nearmedia.co/the-visual-future-of-local-search-in-3-parts/
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Great Photography - Match image to intent

~ <
7 spot 2 be X @

Al Mode All Images Videos Shopping

The Spot 2 Be Restaurant

4.7 % (139) - $10-20 - Breakfast restaurant -
Open

Overview ) Menu Reviews By owner

| :
CALL DIRECTIONS WEBSITE SHARE

Menu > Reviews >

Moderate impact
Moderate effort

Great tip from Claudia Tomina:

1. Open the Google app on mobile or
search on desktop.

2. Search your business and go to the
Photos tab.

3. Press and hold any image, then tap
"Search inside image" or right click and
select "Search with Google lens".


https://www.linkedin.com/posts/claudia-tomina-ab78692a_localseo-googlebusinessprofile-seohack-ugcPost-7317545350184013830-hdei?utm_medium=ios_app&rcm=ACoAAABJYd0BVvncqZgHyXeI1HxFJVbG0PlDSdM&utm_source=social_share_video_v2&utm_campaign=copy_link
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Great Photography - Match Image to intent

Google
biscuits and bacon olear
yde All Images
Opennow Recipe Takeout Vibe ~

Results for Olean, NY - Choose area
Places

43" 42 Green Acres Cafe

a
The Spot 2
Be Restaurant

Green Acres Cafe
1.2 %k kK

The Spot 2 Be Restaurant
1.7 %k Kk ¥ (139) - § 20

S Qbiscuits and bacon olear ¥

Moderate impact

Engagement:

NOTE: Google returns image
results based on query,
Increasing use of video
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Median GBP Click Attributes

4.8

44 reviews

See earlier recommendation to boost

review profiles in markets with fewer
than 40 reviews.

Even if locations with fewer than 40
reviews rank, it’s less likely they’ll
earn clicks.

34.3% GBP clicks
overall (when
present)

Median GBP Click Attributes

900
TED%
0%
0N

D%

Local teviean.  Veans m buamens image Tumbnel '5-__‘-:‘ Flszr Cirra Aattoriative e Booking
F " I & T Gl
Opening date Years in business was mentioned frequently in verbal narratives as a
factorin searchers’ decisions. Good job filling out Opening dates in

January 1, 2009

GBP.




Moderate impact

Reputation Eye Candy- Review Stars

sponsored - Labor Lawyers | San Diego
~ GOOGLE SCREENED

Lawyers For Justice
3.0 (45) - Labor Lawyer .
14+ years in business - Serves San Diego

Get ph i .
Open 24/7 - Local business et phone Reviews:

number

Every searcher says they matter

California Wc(rk I)njur); Law Center - . OnIy 20-25% actuaIIy read

4.7 55) - Labor Lawyer

8+ years in business - Serves San Diego Message  Get phone Users would scroll up for LSA

Open 24/7 - Free consultation number Users would scroll down to click web
e emp. <f s, .

Dolan Law Firm
https:ffdolaniawfirm.com » employment 2

San Francisco Employment Lawyer

Our employment law attorneys have a wealth of experience in handling various
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employment law cases, including discrimination, harassment, wage and hour
disputes, ...
4.6 (221) @




Moderate impact

Reputation Eye Candy- Review Stars

sponsored - Labor Lawyers | San Diego
~ GOOGLE SCREENED

Lawyers For Justice
3.0 (45) - Labor Lawyer .
14+ years in business - Serves San Diego

Get ph i .
Open 24/7 - Local business et phone Reviews:

number

Every searcher says they matter

California Wc(rk I)njur); Law Center - . OnIy 20-25% actuaIIy read

4.7 55) - Labor Lawyer

8+ years in business - Serves San Diego Message  Get phone Users would scroll up for LSA

Open 24/7 - Free consultation number Users would scroll down to click web
‘g <mp. - § .

- M 4 \ 4 If you can’t win, cheat?

Dolan Law Firm
https:ffdolaniawfirm.com » employment 2

San Francisco Employment Lawyer

Our employment law attorneys have a wealth of experience in handling various

Users chose even when low on the
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employment law cases, including discrimination, harassment, wage and hour page
disputes, ...
4.6 (221) @
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Review Responses Improve Ratings & Rank

HARUARD Study: Replying to
REVIEW

Customer Reviews Results
in Better Ratings

by Davide Proserpio and Giorgos Zervas

We did the mathsonit:

For every one per cent increase in your

reply rate, both your impressions and your
actions will increase by 0.31 per cent.

Moderate impact
Low effort]

Review responses:
Increase user engagement
Our research confirms

Engaging responses engage future
customers

Study: Replying to Customer Reviews Results in Better Ratings

Why Replying to Google Reviews is a Quick Win



https://gmbapi.com/news/why-replying-to-google-reviews-is-a-quick-win/
https://hbr.org/2018/02/study-replying-to-customer-reviews-results-in-better-ratings

What is Google Local?




Made up of many verticals — Know yours

Opennow  Primary Care  Toprated Fam Opennow  Instock  Top rated Nearme Cheap Toprated Google N

Hotels | Erie County, NY

- vy e

Brockports o 1
sLockport J

[= AA AR o
o 3 Niac® §103 s> @
- - Ba.avia
Blasdéll Gad Q64 =G $105 © s78 w0
Barbara Fort Eries"} 0. .#¢. 1 8124

° BN oot o204 Gomps Tems Google understands:
@ Erie County, NY i i . . .
’ Different elements highlighte

T : Places

Mary Katherine Kolbert, MD Barbara Oliver Jewelry
ko &
ly practice physician - Orchard Park 0 M t #311 " B3 sat, Dec 28 Tue, Dec 31

Top-rated Budget options Luxury stays

Jacqueline Shanahan, DO Ao erelers & Buffalo Airport Hotel $19
bt 1.9 %k k ko (48

eral practit
In stock
s Niagara Crossing Hotel & S...  $77
. 41 hkhk ok (52
GREAT DEAL
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Southgate Medical Group
3.4 e de %k 165)

Scanlon Jewelers

4.9 %k ke kK (114) )

Quality Inn & Su
9k hk

Low-k

More places > ‘% Radisson Toronto Airport W... $63
More places >
9 %k k& (1.6K)

& Qdoctors near me & Qjewelry williamsville & Qhotels
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Made up of many verticals — Know yours

Storage

—rage

Price

Aestetics Proximity
Life Impact Reputation
Restaurant
Price
]
:
‘
Aestetics Proximity
Life Impact Reputation

The Search Gameplan

Aestetics

Life Impact

Aestetics

Life Impact

Proximity

Legal
Price
3 Proximity
Reputation
Hotels
e Hi
Price
8
Reputation

Physicians

Price

a
]
3
2
3
2

Aestetics Proximity

Life Impact Reputation


https://www.nearmedia.co/search-gameplan/

Made up of many verticals — Know yours

30%
Click-thru rate

25%
Consumers act different:
0% Totally different behavior
Storage Physicians

15% Top 3 81% 60%

> 3 Pos 19% 40%
10%
| | I|
0% I II II II I I I I I - I - [ | [ |

1 2 3 4 5 6 7 8 9 10 11 12

13 14 15 16 17 18
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M Storage Local M Physician Local




Made up of many verticals — Legal

Click share by result type

. 55.8% Organic click

B 27.6% GBP click
(34.3% when Pack present)

9.7% Traditional ad click
(14.1% when traditional ad present)

5.4% LSA click
(24.6% when LSA’s present)

0.4% Pack ad click
(5.1% when Pack ads present)
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1.2% PAA/Featured Snippet click

Near Media Research



https://www.nearmedia.co/search-gameplan/

Made up of many verticals — Legal

Click share by result type

B 55.8% Organic click —

B 27.6% GBP click
(34.3% when Pack present)

9.7% Traditional ad click
(14.1% when traditional ad present)

5.4% LSA click
(24.6% when LSA’s present) _

0.4% Pack ad click
(5.1% when Pack ads present)

S
9
>
(q°)
<
)]
0
=z
=
L_)
v
=
(q0)
C
(q0)
()
>
+—
(q°)
=
+—
C
O
-
g

1.2% PAA/Featured Snippet click

Near Media Research



https://www.nearmedia.co/search-gameplan/

Some thoughts on the future

Google's Power Grab: Al Journeys, Monetized Moments,
& the End of SEO as We Know It with Cindy Krum



https://www.nearmedia.co/ep-206-googles-power-grab-ai-journeys-monetized-moments-the-end-of-seo-as-we-know-it-with-cindy-krum/
https://www.nearmedia.co/ep-206-googles-power-grab-ai-journeys-monetized-moments-the-end-of-seo-as-we-know-it-with-cindy-krum/
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Key
Recent Google Local Results

New Screen
¢ &Menus
12%

Bt s 2ol s g
e

12:519 ol T &

(S custom engagement ring X @

Paid
All  Shopping Images Shortvideos Forur
= 43%
=  Women's Gold Under $4,000 Dial

Results for Williamsville, NY - Choose area

Sponsored

Here are some in the area

Free

45%
Ben Garelick Jewelers -...

5.0 (1,176)
Jeweler - Closed - Opens 10AM...
Buffalo - 5001 Transit Road

Alexis Russell Jewelry -...

5.0 (21)

Jewelry designer - Open - Close...
Buffalo - 19 EIm Street

Self
Preferenced

55%

Mills Jewelers - Lockport

5.0 (1,208)

Jewelry store - Closed - Opens...
Lockport - 51 Main Street

Open Web

Sponsored

@ Harry Winston 45%

https://www.harrywinston.com * ’

Google is monetizing more
Increasing Ads

Increasing self-preferencing
They will update & change
NOTE: This was a test

Google Is As Google Does: A

Mobile Page Analysis



https://www.nearmedia.co/google-is-as-google-does-a-mobile-page-analysis/
https://www.nearmedia.co/google-is-as-google-does-a-mobile-page-analysis/

Al IS Coming to Local Search

100

p - 92
L
< 3
.E g Al Overviews Appear
S % * 15% of local-intent
S § queries
7 i * 92% of informational-
g) intent queries
c *  97% of hybrid-intent
= Local Informational Hybrid queries
sy e * |t's expensive for G

Case Study: The Prevalence of Al Overviews in Local Search



https://whitespark.ca/blog/case-study-the-prevalence-of-ai-overviews-in-local-search/?utm_source=blumenthalpresentation

Things to watch for

Google Al Organized & Influenced Results — Relv on Local Schema
3:018 all 3 Yl . Enoteca Maria /

Nonnas of the World
Membership  Reviews Ph o .
barbara oliver jewelry reviews 4.7 ¥ ¥ e (891) + $50-100

Learn something specific Italian restaurant - Closed

AlMode All  Shopping Forums  Short videos
What amenities are offered? - Overview  Menu Photos

Results for Williamsville, NY - Choose area
Is there a golf suite? Reviews from the web

i Search Labs | Al Overview .E:) +8

Are there lockers? 4.5/5 Facebook - 334 votes

Barbara Oliver Jewelry receives
overwhelmingly positive reviews, with
customers praising her expertise, personalized
G . . ) service, and attention to detail, especially in
enerative Al is experimental. Learn more . X X gy S

custom jewelry design and repairs. Many 4 7 _

reviewers highlight Barbara's knowledge, " (891)
honesty, and ability to create unique pieces that

Clean bathrooms and Diners say this Italian restaurant serves
showers

Ask about Lynx Fitness Club Google review summary

Know before you go

up delicious lasagna, banana pudding,
The clean bathrooms and showers are

well-maintained, according to some Show more
reviews.

and a variety of other dishes, all made
with like by the resident nonnas. They
also highlight the cozy and welcoming

...and free weight. Not so ...bicycles,
much an emphasis on few. There
machines, but they have so...

Y % % & - 8 months ago

Barbara Oliver Jewelry atmosphere, with many mentioning it

5.0 %k %Kk (272) feels like dining in a grandmother's
Jeweler house.

G e o pastan i 55 Generative Al is Learn more
Google review summary *¥ experimental. :




Google Al Organized & Influenced Results — Google Will Defend Local

ol = 8

a Google [ - )

Q. best cocktail bar nyc . 4
All Maps Forums Shortvideos Images

Opennow 2024  Takeout Vibe ~ Reg

Google is THE Local Monopoly
FRESS It DR YOI Y - Ciioss v They have a +90% Local share
Top cocktail bars s Local is inexpensive (for G)
They will defend it

They will update & change

NOTE: This was a test
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Apple Important in Certain Verticals

What people searched for before tapping your location in search results Oct 2024 ®

® Name or Brand 81.2%

Aname or brand related to this location 733

13.8%
903 25
Searches
© oter o Apple Maps Thriving
a5
Released on desktop
Much improved
Interactions with your place card Oct2024 @ &) S en d |n g > t ra ffl C
Directions Photos
a 344 > 601 >
Website Showcase
o 184 2 @ Mot enough data >
About Call Reserve Table
S g0 ? ® 35 2
Izanami is upscale izakaya fare--small
plates served in a casual atmosphere
with the most extensive selection of
premium Japanese sake within a Share
thousand miles! We are open fo More I'l'l 28 >

Apple Business Connect



https://businessconnect.apple.com/

Apple Important — Those Verticals Expanding

#Business Connect Sign In
Barbara Oliver Jewelry Insights Summary
5820 Main St Williamsville, NY 14221 Apr1-30

PLACE CARD VIEWS TAPS FROM SEARCH

105 70
Apple Maps Thriving

Barbara Oliver Jewelry Previously NO traffic
Jewelry Store - Willlamsviie
et . o S, . . Significant Y/Y Increases
1 35% from April last year 1 40% from April last year ChatG PT Integra‘“on ?
Trends

140%  This location has 40% more taps on search results compared to April last year.

M35%  This location has 35% more views compared to April last year.

Place Card Interactions See All

" " 44
Directions
a 1 63% from April last year

About 24

= Photos
-  60% from April |ast year

We do everything a traditional jeweler

does; repairs, appraisals, custom design, (-] Website
stock sales, etc. IMHO we do all these

things very, very well. But the center

stone of oumesIesesyeemtion Mare L call 4

n
1 57% from April |ast year

Apple Business Connect



https://businessconnect.apple.com/

= ChatGPT 40 > D

-

What is Old is New Again

All Al Needs Structure Content
True of Google Al
True of ChatGPT
Best breakfast in Olean, explain why Well structured website
and your sources| Brand mentions on Top 10 Lists
+ 2 g 0 Local Review Schema

Reviews everywhere
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Diversify, test, measure




"

Local SEO

The Praxis that matter:

“In the long arc of time, you only are
relevant as a retailer or merchant if your
customers love you”

Mike Blumenthal

Near Media

@mblumenthal



mailto:mblumenthal@nearmedia.co

Any Questions?

mblumenthal@nearmedia.co
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